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Our mission is to make golf Scotland’s Game for Everyone, and to
inspire a nation to embrace the sport in all its forms, contributing to a
healthier Scotland. To support this, Scottish Golf's strategic goals are:

Creating sustainable clubs prepared for the future

Growing the game, nurturing talent

Showcasing the game as a welcoming, accessible sport

The enterprising, responsible use of resources

Scottish Golf works to achieve these goals via the following functions:
e Club Services & Governance
e Corporate Services
e Marketing & Communications
e National Events
e Participation & Development
e Performance & Pathway
e Tech and Digital
e Commercial and Partnerships
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Scottish Golf is a membership organisation committed to the growth
and sustainability of Scotland's golf clubs. They underpin the delivery
of the game and provide a robust foundation on which it can been
developed.

Scottish Golf is committed to developing and diversifying the game of
golf, through reaching new audiences, increasing the number of
women and girls participation in golf, and elevating golf on to key local
and national agendas by highlighting all the ways the sport can
benefit wider society.

Scottish Golf has also identified an opportunity to grow commercial
revenue through strengthening strategic and commercial
partnerships.

The Scottish Golf Charitable Trust now supports the objectives of
Scottish Golf and is a new channel through which we can break down
barriers into the sport.
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ABOUT OU

We look for candidates with proven experience who enjoy a team-based atmosphere. We're seeking people who care passionately
about and understand why sport, and therefore golf, is important and have a strong interest in inclusion. People who get stuck in,
solve problems creatively and want to build strong relationships with colleagues and external contacts will do well with us.

e 3-5 years’ experience in marketing and / or communications e Experience and comfort with ESPs (e.g. Mailchimp)

e Excellent copywriting for different audiences (including media e Experience of social media management tools, including
releases, social, web content and corporate communications) reporting and scheduling tools (e.g. Agorapulse)

e Solid experience in evaluating the impact of campaigns and e Knowledge or experience of membership organisations and
marketing activity their structures

e Good creative judgement and experience of digital design e.g. e Knowledge or interest in sport’'s impact on society and EDI
Adobe Creative Suite, Canva themes within the sector

e Proofreading skills, with sharp attention to detail e Knowledge of golf - however basic - is highly desirable









